
MICRO-DONATION  
STRATEGY PROJECT UBC 

ECON 364: The Economics of Sustainable Development: Communities, Markets and Technology 

 

COMMUNITY PARTNER: CITYSTUDIO  

PROJECT COORDINATOR: KELLY GARDNER  

PREPARED BY:  

Jasmine Arora 

Tristan Morgan 

Jacob John  

Tanvi Krishna 

Zoe Nicoladis 

STUDENT LIAISON: Kathleen Serrano 
1  

Table of Contents  

Roles 2 Objectives 3 Scope 4 Timeline 5 Outcomes 6 Case Studies: USA, NGOs and Apps 7 

Survey Results 9 PlayBook 14 Implications 16 Conclusion 16 Bibliography 18 

2  

 



Roles  

COMMUNITY PARTNER: CITYSTUDIO  

PROJECT COORDINATOR: KELLY GARDNER  

Kelly Gardner from CityStudio was our primary point of contact for this project and helped us 

facilitate the project in whatever way necessary. She linked us to CityStudio media channels to 

spread our survey, and provided effective feedback throughout the process.  

Desirée Hamilton is the Title Operations Manager for Film and Special Events at the City of 

Vancouver. She provided a list of events with potential introductions to event organizers, and 

helped us with any questions about the event industry or goals of the City of Vancouver.  

STUDENT ROLES:  

As the student liaison, Kathleen helped schedule meetings, keep the project on track and 
communicate with the project coordinator. Jacob, Kathleen and Tanvi were the main researchers 
ensuring a literature review and Jasmine and Tristan were tasked with creating and finalizing the 
survey that would be used to quantify the potential of microdonations. Zoe was tasked with taking 
notes during group and community partner meetings as well as creating both our class and 
Hubbub presentation speeches. The nature of this project made roles overlap most of the time as 
all students helped in primary research to not only create questions for the survey but to also 
analyze research on similar microdonation strategies to provide recommendations that would 
meet the community partner’s goals. 
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Objectives  

The City of Vancouver aims to support special events but certain practices and procedures have 

created financial constraints. As per the Special Events Policy, the City has been recommended to 

take on all the costs of events, as they would the City’s goal to foster a diverse and inclusive 

community. Given the event sector is growing, this brings about large festivals and crowds that are 

becoming incrementally more expensive to host. These costs are mainly operational and public 

safety costs, which amounted to $1.66 million in 2018. The rising overall costs brings about an 

increase in funding needed by the City and hence the aim of this project is aid in finding methods 

to ease the financial strain on the City of Vancouver. Special events have an impact on the local 

economy, as they promote tourism, employment, and community development. Consequently, this 

project also aims to research potential strategies to help the City increase its financial support to 

special events that foster community participation. This would help the City generate a more 

diversified and sustainable revenue stream for the event sector.  

The City of Vancouver Film and Events department is committed to hosting over 400 free events 

in Vancouver every year. They are striving to keep the events open to the public, accessible to all, 

and environmentally sustainable. Ideally, any host with a valuable idea that is beneficial to society 

should be able to access resources to host events, without financial constraints to be a limiting 

factor. Each event contributes to the cultural identity and sense of community in Vancouver, while 

supporting the local economy. To continue providing these experiences, the City of Vancouver Film 

and Events department is looking to launch a micro-donation campaign that will give them access 

to funds outside of the tax base.  

We supported this objective by determining if a micro-donation strategy is feasible, coming up with 

a survey testing various approaches and then recommending a donation strategy based on the 

results. The survey was important because it amplified the voices of community members and 

made sure that their opinion on this potential strategy is taken into account. The survey was 

constructed based on extensive secondary research, in order to best evaluate the feasibility of 



various micro-donation strategies. The aim of our survey was to quantify people’s willingness to 

donate, preferred method of donation and evaluate what narrative has the greatest positive impact 

on donation amounts. Our secondary research explored what other countries, companies and 

NGOs are doing, whilst evaluating which applications are the most effective for micro-donations. 

Essentially, by researching the feasibility of micro-donations, the project aims to help the City 

offset rising overall costs and while finding avenues to be financially sustainable, be able to reduce 

barriers for social and cultural events.  

While distributing our survey, our team decided to add a new objective to distributing the survey 

through our own channels in addition to the channels identified by The City of Vancouver. Our 

survey was also shared by the Vancouver School of Economics’s twitter handle. We created a 

larger sample to account for various demographics and improve the representativeness of our 

results. By testing a wide variety of individuals, we were able to understand the population better 

and provide more relevant results. 
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Scope  

The project consists of primary and secondary research, to evaluate the feasibility of 

microdonations. Firstly, we created a survey to analyze the willingness of individuals to donate to 

public events. We asked questions that evaluated willingness to donate in general, and then asked 

questions that assessed willingness and potential frequency of donations to the City of Vancouver. 

We analyzed these results and accounted for demographic information, when discussing our 

findings. We further asked questions that tested which words people respond to, such as ‘strong 

sense of community’, in comparison to ‘support local businesses’. This helped guide our 

recommendation on what narrative the City of Vancouver should focus on using for its promotional 

materials while asking for donations. Secondly, we conducted an extensive literature review that 

identified what other countries, companies and NGOs are doing, whilst evaluating which 

applications are the most effective for micro-donations. We used a combination of these findings 

to reach our final recommendations.  

This project required teamwork, communication and time-management skills, as we had to 

coordinate with multiple individuals whilst balancing other commitments. We divided our work 

equally and communicated our ideas effectively with each other, as well as our community 

partners. We were receptive of feedback, and used our critical thinking skills to devise our final 

recommendations.  

We used CityStudio’s list of annual events, reports and billing information to start our initial 

research. We used news articles, case studies and academic papers for our literature review, and 

aimed to identify best practices. To create the survey, we used UBC’s survey software called 

Qualtrics. This allowed us to ask questions that were based off an individual’s previous answer, 

and create a smooth user experience.  

Our team members, Professor Douglas, Vinicius and our Community Partners were involved. 

Vinicius evaluated our initial proposal, which helped guide our project. We met with Professor 

Douglas and our Community Partners regularly, to address concerns, provide consistent updates 

and feedback, to ensure that our project is of the highest quality.  

Due to COVID-19, events were not held by the City of Vancouver this year, meaning that we 

weren’t able to directly interact with event attendees. This would have given us valuable insight, 

as we would be able to ask additional follow-up questions that would obtain detailed answers. The 

current survey has relatively short questions and takes a few minutes to complete. Our research 

was restricted to online methods, thereby removing the conventional, in-person collection of 



donations completely and limiting the depth of our understanding.  

To reach a definitive conclusion, more time as well as in person surveys would have been 

required. All team members have other commitments, thereby restricting the amount of time we 

had available. We felt that a total of seven weeks was limited, and we could have deepened our 

insights if we had a longer timeline. Additionally, a larger sample size and participants from a 

variety of demographics could have improved the validity of our survey results. Nonetheless, we 
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feel our project contains valuable insights, and will lay the foundation for future research into this 

field.  

Timeline  
Milestone  Tasks Involved Hrs  

Date 
(est.)  

1 - Getting Started 

1.1  First Meeting with Community Partner Kelly, Desirée, all  
1.5 February 2 2021 

group members  

1.2  Introductory Team Meeting  
All group members 1 February 2 2021 

> Getting to know group members  
> Agreeing on communication method and  
frequency (Messenger, daily)  
> Establishing base rules to succeed as a  
group and avoid conflict  

1.3 Project Proposal Due All group  
5 February 9 2021  

members,  
Professor  
Douglas, cc to  
Kelly  

2 - Initial Steps 

2.1  Individual Research Each group  
10 ongoing 

member  

2.2  

2.3  

Group Discussion on Research All group  
1.5 February 12 2021  

members  

Brainstorm Survey Contents Each individually,  
2 Reading break  

group meeting  
2021 

once ready  

2.4  Meet with Community Partner to Discuss  
Kelly, all group 1.5 Some point first  

Sharing of Survey  
week after reading 



2.5  Release Survey Kelly, Desirée,  
2 End of February 

group  

2.6  Begin Playbook Compiling Individual  
Each member  

3 End of February 
Research  

contributes to  
document  

3 - Mid-Placement 

3.1  Midway Meeting with Community Partner Kelly, group 1 Early March 

3.3  Midplacement Report Each member 3 March 5 2021 
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3.4  Interim Reflective Essay Each member 3 March 9 2021 

4 - Deliverables Development 

4.1  Analyzing Survey Data All group 8 Once data available 

4.2  Completing Playbook All group 10 Ongoing throughout March 

5 - Wrapping up 

5.1.1  Draft of Final Presentation Slides Due All group,  
4 April 1 2021 

CityStudio,  
submitted to  
Professor Douglas  

5.2.1  

5.2.2  

Final Deliverables (15 second video and 3  
All group,  

3 April 5 2021  
presentation slides)  

CityStudio  

Presentation Slides Due All group 0.5 April 6 2021 

5.2.3  

5.2.4  

5.3  

Final Presentation in Class All group, divided  
6 April 6 2021  

responsibilities  

Final Presentation (Hubbub) Kelly and  
6 April 9 2021  

CityStudio, group  

Final Reflective Essay, Peer Review, and Final  
Each member,  

5 April 15 2021 
Report Due  



submitted to  
Professor Douglas  

 

 

Outcomes  

The largest obstacle was the lack of time, as creating and distributing the survey was an extensive 

task in combination with our literature review. Time was also a constraint while producing our 

recommendations and the final playbook, as we were simultaneously preparing for HUBBUB 16 

and managing other deadlines.  

The two main deliverables were the survey and the final playbook. We distributed the survey from 

15th March to 31st March and had regular meetings with our community partners and accounted 

for their feedback and requirements in our survey.  

Our City of Vancouver coordinators are meeting with the council in September to propose an 

alternative method of raising money for special events outside of the tax base. Our findings and 

recommendations will be integrated into the approach put forth to the councilors. Hopefully, future 

cohorts will be able to implement our strategy during an in-person event. Additionally, based on 

our research, designing a mobile application could enable the city to access a broader market. A 

potential next step for a cohort with programming knowledge would be to apply the knowledge our 

group has accumulated into an interactive, simple, informative application. 
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Case Studies: USA, NGOs and Apps  

USA  

Oklahoma City’s Plaza District Festival: Sponsored by You  

In 2016 and 2017, the Plaza District Festival conducted a micro-donation approach with their 

“Sponsored by You” campaign to help fund the Inaugural Plaza Walls Mural Expo, which debuted 

at the Festival. In order to host this Festival, Oklahoma City supported the event in a similar fashion 

to how the City of Vancouver supports events hosted in the city. The Mural Expo had 20 artist live-

painted murals all day for event attendees.  

The “Sponsored by You” campaign was a crowdfunding initiative where event organizers tied 

contribution levels to individual costs, and donors could contribute to cover the cost of a can of 

spray paint or the total stipend of an artist1. The campaign received a positive community response 

and raised a total of $2,700 that was used for festival and event supplies.  

New York City Council’s Kickstarter Page  

New York City Council created the kickstarter page to highlight projects in low income 

neighbourhoods. The purpose of the kickstarter page is to help raise funds for creative ideas in 

communities that need them the most2. The inclusion of all the projects on one page allows 



individuals to scroll through the page and select which projects they want to help fund and donate 

to.  

Australia  

Sydney Opera House- Own Our House  

The Sydney Opera House is an NGO that generates 85% of its own operational funding which is 

why it is conducting a grassroots fundraising campaign (until 2023) to fund the replacement of 

125,000 tiles on one of the House’s sails which cover the concert hall. The Opera House is 

conducting this campaign due to the overwhelming amount of public support expressed during 

the 40th Anniversary celebration and want to give the public the chance to support the Opera 

House.  

“Own our House” gives individuals the option to sponsor a tile for $100 (ice tile) or $400 (snow 

tiles) and will receive a customisable virtual tile, a digital certificate to share on their social network 

and a tax receipt for their donation3.  

1“Micro-donation Campaign Returns to Sponsor Plaza District Festival.” Plaza District Festival. August 
31, 2016.  
https://www.plazadistrict.org/news/2016/8/31/micro-donation-campaign-returns-to-sponsor-plaza-district-
f estival 
2“New York City Council’s Kickstarter Page.” Kickstarter. Accessed April 15, 2021. 
https://www.kickstarter.com/pages/NYC  
3“Frequently Asked Questions.” Own Our House. Accessed April 15, 2021.  
https://ownourhouse.com.au/FAQ  
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NGOs  

Upon conducting research on NGOs, the one common thing all NGOs had was the need for 

technology in order to solicit donations. GoFundMe conducted a report for nonprofits that found 

that a majority of the social fundraising traffic on GoFundMe occurred on mobile devices4. They 

found that in 2017, 79% of website traffic came from mobile devices as opposed to only 21% of 

traffic from desktops. Between 2015-2017, there has been an 8% increase of traffic from mobile 

devices, while the opposite was found for desktops. With regards to donations made on 

GoFundMe, 62% of donations were made from mobile devices and only 38% of donations were 

made on desktops.  

There is a correlation between website traffic and donation. Since mobile devices account for a 

higher percentage of traffic, there will also be a higher percentage of donations made from mobile 

devices. Despite this, GoFundMe has found that desktop users are more likely to make a 

donation5. The report concludes by recommending that nonprofits move to a “mobile web… [with] 

a focus on mobile as a primary platform” in order to keep up with the current technological 

environment and combat the challenges modern nonprofits are facing.6It also recommends that 

nonprofits should consider adopting mobile-device friendly payments in order to improve mobile 

donation conversion.  

Apps  

Millenial and Gen X generations constitute the majority of micro-donors. More millennials own a 

smartphone and use social media, making it a desirable platform for donations.7 Research found 

that social media is instrumental in increasing exposure and the majority of shares on social media 

stem from donors and visitors sharing campaigns on their personal profiles.8 Since the COVID-19 

pandemic, 75% of millennials have provided financial aid, which is the largest percentage 



compared to other age groups.9 This suggests that Millennials should be targeted, especially 

through social media.  

Facebook and Instagram have platforms that encourage donations, through Facebook 

Fundraising and Instagram Donation Stickers.10 Facebook Fundraising allows verified pages to  

4“Social Fundraising Data for Nonprofits: The Complete Report.” GoFundMe. Accessed April 15, 2021. 
https://gfm-charity.go-vip.net/guides/nonprofit-social-fundraising-data-report/#section-35Ibid.  
6Ibid.  
7 Cyr, Sandra. “Why Micro-Donations Are the Future of Fundraising.” Philanthropy Journal. July 2, 2018. 
https://pj.news.chass.ncsu.edu/2018/07/02/why-micro-donations-are-the-future-of-fundraising/. 8Ibid.  
9 Leonhardt, Megan. “Nearly 3 out of 4 Millennials Have Donated Money during the Pandemic.” CNBC. 
September 30, 2020.  
https://www.cnbc.com/2020/09/29/more-millennials-donated-money-during-the-pandemic-than-other-gene 
rations.html.  
10“Personal Fundraising on Facebook: Set up, Fees, & Payouts.” Personal fundraising on Facebook: Set 
up, Fees, & Payouts. Accessed April 8, 2021.  

https://www.facebook.com/fundraisers/about/personal-fundraising/.  
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create fundraising campaigns that users can contribute to and share with their friends. Instagram 

donation stickers are additionally linked to Facebook Fundraising; Business Accounts on 

Instagram can include donate buttons to their profiles or stories, that will take viewers to their 

Facebook Fundraising page.11
  

Companies such as Give Lively are additionally designed for non-profit organizations, and are 

free of cost. Give Lively allows organizations to collect donations and customize their profiles with 

digital, event or peer-based fundraising.12 This includes text-to-donate programs, donation widgets 

and campaign pages.  

Survey Results  

Q1: How old are you?  

Our Survey Results:  

 
Our sample skews younger, particularly when compared to the data on canadian age 

demographics seen below. This could lower our final donation estimate, given older adults have 

been shown to donate more13.  

Canadian Age Breakdown (2019):  



11“How to Add an Instagram Donation Sticker or Donate Button.” Facebook for Business. Accessed April 
15, 2021.  
https://www.facebook.com/business/learn/lessons/how-to-add-an-instagram-donation-sticker-or-donate-b 
utton. 
12“About Give Lively.” Give Lively. Accessed April 15, 2021. https://www.givelively.org/. 13 Bjälkebring, 
Pär, Daniel Västfjäll, Stephan Dickert, Paul Slovic. "Greater Emotional Gain from Giving in Older Adults: 
Age-Related Positivity Bias in Charitable Giving." Frontiers in Psychology 7, (2016): 1-8.  
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14  

These findings are also supported by our survey, given 35/67 (52%) respondents aged 18-24 

were willing to donate, compared to 12/16 (75%) respondents aged 25-64.  

Q2: How many public events supported by the City of Vancouver did you attend per year 

on average before the pandemic?  

 
Nearly half of our sample (45%) has not attended public events, therefore although our sample 

may be representative of individuals in the Greater Vancouver Area, the sample is not 

representative of event goers.  

Q3: Have you ever donated to a public event held in Vancouver?  

14“Demographic Trends.” Britannica. Accessed on April 8, 2021.  
https://www.britannica.com/place/Canada/Demographic-trends 
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Q4: Please select all the ways in which you are most likely to donate for public access 

events that you attend (Post-Covid)  

Sample Size: n=84  

Note that respondents could select multiple options  

Cash (in person), at a event 54 

Credit/Debit Card Terminal at an event 33 

Online Credit/Debit Card Payments through a Website 46 

Online Credit/Debit Card Payments through a Cell Phone Application 14 

Online Credit/Debit Card Payments through Social Media 10 

 

 

Taking donations in person with cash, or at a payment terminal, while also having a website 

available for donors to donate through would be most effective.  

Q5: Would you be willing to donate to the City of Vancouver to support free and open 

access to the public special events in Vancouver?  

Calculating width to each side of confidence interval:  

sqrt(84 * 0.583 * (1-0.583)) * 1.96 = 8.86  

Sample Size: n=84  

Selection  Choice Count 95% Confidence Interval 

Yes  49 (58.3%) [40.1,57.9] ([47.8%,68.9%]) 

No  35 (41.7%) [26.1,43.9] ([31.1%, 52.2%]) 

 

 

Q6: What is the maximum one time contribution you would be willing to make for 

attending a public event in Vancouver? 
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Only respondents willing to donate were asked this question:  

Mean: $21.60 CAD  

As our data is not normally distributed, we did not construct a 95% confidence interval, however, 

we can infer from the standard deviation of $15.28 that there is significant variation in the 

willingness of respondents to donate.  

Q7: Would you be willing to donate every month for continued sustainability of public 

events in events?  

Calculating width to each side of confidence interval:  

sqrt(84 * 0.191 * (1-0.191)) * 1.96 = 7.06  

Sample Size: n=84  

Selection  Choice Count 95% Confidence Interval 

Yes  16 (19.1%) [8.9,23.1] ([10.6%,27.5%]) 

No  68 (81.0%) [60.9,75.1] ([72.5%, 89.4%]) 

 

 

Q8: How much would you be willing to donate to the City of Vancouver every month? 

Sample Size: n=13  

Mean: 13.69 CAD  

This small sample was significantly skewed by an outlier in the data set of $50 CAD. If we omit 

this outlier the mean donation becomes 9.00 CAD.  

Q9: How many organizations have you donated to in the past year? 

Sample Size: n=78  

Mean = 2.55  

Q10: What is the total value of all the donations you have made in the past year? 

Sample Size: n=78  

Mean = 139.21  

Q11: What is the most valuable aspect of public access events in Vancouver to you? 
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When asked to order each aspect by importance  



 
After creating a scoring system, whereby the placement of each term awards a number of points 

to each option as follows:  

● 1st choice: 3 points  

● 2nd choice: 2 points  

● 3rd choice: 1 point  

● 4th choice: 0 points  

We see the following results:  

Choice Points 

Building a stronger sense of community in Vancouver 151 

Supporting Local Businesses 141 

Open Access 101 

Variety of Events 75 

 

 

We would recommend advertising focuses on the ability of events to build a better sense of 

community and support local businesses.  

Q12: Please select all the social media accounts that you follow the City of Vancouver on: 
14  

Sample Size: n=94  



The majority of respondents do not follow the City of Vancouver on social media.  

PlayBook  

Recommendations based on Case Studies  

After conducting secondary research to produce case studies that identified what other countries 

and NGOs are doing and which applications would maximize success, along with the knowledge 

that individuals are more generous when they know where their money will go, we have come up 

with viable recommendations for the City.  

Given the success of Oklahoma City’s Plaza District Festival “Sponsored by You” campaign, we 

recommend that the City should tie contribution levels to individual costs. For example, the 

Department can figure out how much labour it costs to change one garbage bin and market the 

donation in a way that allows individuals to cover the cost of changing one garbage bin. Another 

similar recommendation is to have the Department determine the labour and non-labour costs of 

cleaning up one block of an event. They can market the donation as “Adopt-a-Street” and have 

the individual donate the amount it cost to clean up one block of the event. Based on these 

recommendations, it would be advisable to have a few City of Vancouver tents located along the 

event and to have two teams: a roaming-on-foot-soliciting donations team and a planted-at-a-tent 

team. Both teams can solicit donations from event attendees and ask if they are willing to donate 

to cover the cost of a garbage bin or donate to “Adopt-a-Street”. In doing so, these teams provide 

event attendees with a face-to-face, personable explanation about what exactly the City does with 

regards to operationally supporting events.  

Following New York City Council’s example, another recommendation is for the City of 

Vancouver to create a page that lists all the events they operationally support so that individuals 
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can pick and choose which events they would like to donate to. Through the City of Vancouver’s 

website, in the People and Programs section, under Donating and Volunteering, the Department 

can dedicate a page that lists all the events that they operationally support and have clickable 

donation links that redirects individuals who are wanting to donate to a secure site so that they 

may make their donations. The Department can follow New York City’s Kickstarter page or they 

can choose to create a completely different page that is programmed to accept donations. 

Logistically speaking, we can only recommend third party apps/programs to solicit donations since 

the programming and IT support required for this recommendation is outside the scope of our 

project.  



Recommendations based on Survey Results  

Our survey results concluded that we can expect ~58.3% of repondants to donate to the city of 

Vancouver, with a mean donation size of $ 21.60 CAD. This would equate to an average of $ 

12.59 CAD in revenue per person a donation is requested from. With this in mind, literature 

suggests that survey respondents significantly overestimate the amount they have donated. A 

study by Greymatter suggests individuals overestimate their donations when asked anonymously, 

as was done in our survey, by 331%15. Scaling down our donation estimates by this factor, we 

arrive at an estimate of $ 2.92 CAD per user. If a single volunteer was able to reach out and 

process payments if necessary for 1 event goer per minute, we estimate they would generate $ 

175 CAD in donation revenue per hour.  

Donation Estimate: $ 21.60 * 0.583 * (1 / (1+3.31)) = $ 2.92  

With this in mind, some other factors may have impacted our results. Our primary concern stems 

from our sampling conditions. Our survey was distributed online, and not directly from an event. 

Therefore, if the willingness to donate of individuals who browse social media and choose to 

complete a survey deviates from the willingness to donate of a random sample of event goers, 

this will affect our results.  

Although our secondary research suggested Facebook Fundraising, Instagram Stickers and 

Give Lively, our survey results suggested that individuals preferred other methods to donate. We 

would therefore recommend conducting a follow up survey at an event to capture a more 

representative sample. This would additionally provide more clarity on which platforms should be 

used, and the trustworthiness of social media for micro-donations. Furthermore, limitations 

regarding sample size and age demographics which reduce the accuracy of our results would be 

alleviated by conducting an in person survey.  

15“Americans seriously overestimate their own generosity.” Greymatter Research Consulting. May 25, 
2014. https://greymatterresearch.com/generosity/ 
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Implications  

Our project is especially tied to the SDG goal #11: Creating Sustainable Cities and Communities. 

Ensuring there is enough funding to permit anyone with a good idea for an event host one 

stimulates diversity and exploration of new ideas. A sustainable city promotes the well-being, 

health, inclusivity and safety of all its citizens. Indeed, the CIty of Vancouver promotes these 

values through the special events, while also encouraging hosts to be eco-conscious. Helping 

achieve this goal through our hands-on experience has boosted our understanding of the 

importance of these goals, and think critically of how every community member can contribute 

towards a sustainable future.  

There were several links to our classroom learning and established economic theory. For instance, 

Banerjee & Duflo argued the importance of leveraging local institutions for societal improvements 

by considering local context,16 which is largely what our project entailed. Additionally, donations 

help communities flourish without asking for anything in return, similar to Kimmerer’s idea of a gift 

economy. Instead of events being a commodity restricted to those with the financial means to 



enter, they promote what really matters: “relationship and purpose and beauty and meaning”.17 

This idea, of seeing well-being as something beyond purchases, income, or caloric intake, is one 

of Scoone’s five key elements of a sustainable livelihood.18
 Moreover, a link to Mathie & 

Cunningham’s paper is seen in the aspect of democratizing philanthropy, as they create 

communities of giving and hence providers of their own communities to be able to sustain their 

social causes through collective action.  

Additionally, this project made our group think critically about the assets in our surrounding 

community, and understand how to integrate these in our micro-donation strategy. Thanks to our 

classroom discussions and our workshop on Asset-Based Community Learning, we viewed our 

research as an enriching factor to society, and not a response to a need. Our survey was an 

attempt to involve the community and understand their vision for helping sustain special events in 

the city. The whole premise of micro-donations requires collective action, the goodwill of many 

people in the community to endorse special events. Furthermore, our involvement in the project 

is proof of the local government’s commitment to broadening participation in community 

undertakings. We collectively feel more a part of the community, and future events will feel more 

personally relevant.  

Conclusion  

Micro-donations have become a popular source of funding and changed the way fundraising is 

conducted. Instead of chasing rich and powerful people for donations, it has democratized  

16Banerjee, Abhijit V., Esther Duflo, and Ebooks Corporation. Poor Economics: A Radical Rethinking 
of the Way to Fight Global Poverty. 1st ed. New York: Public Affairs, 2011;2012. 
17 Kimmerer, Robin, The Service Berry. Emergence Magazine. Accessed April 15, 2021. 18 

Scoones, Ian. "Sustainable rural livelihoods: a framework for analysis." Institute of Development 
Studies. 1998: 1-22.  
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philanthropy by providing the opportunity to everyone to donate for the cause they care about. 

After analyzing the survey and conducting extensive secondary research, our team bolsters the 

merit of a micro-donations strategy for the City of Vancouver as an additional source of funding. 

We expect micro-donations to cover a portion of event costs, but not fully eliminate the 

dependence on tax funds. Conducting this research during the pandemic posed a challenge, as 

we were not being able to get a large and representative sample for our survey. Thus, we strongly 

recommend using our survey as a tool for further research. This can be done by spreading it via 

more social media channels and/or asking these questions to event goers at an in-person event 

when it is safe to do so. Conducting an on ground survey has the added advantage of being able 

to ask follow-up questions to better understand the people’s opinions. Based on our research, 

there was a clear need for educating Vancouver residents about the City’s crucial role in making 

public events possible. It is essential to build trust and communicate the value of these events to 

Vancouver residents. 
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