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Project 
Background

● Start a ‘Wish’ 
Campaign on 
wishvan.ca

● Users market their 
campaign to reach the 
top of The City 
leaderboard

● Each quarter, the top 
5 projects are selected 
for review. 



Appeal and Tactics
Emotional & Lifestyle Appeal

● Provoke a feeling and contribution 
to the social cause of their interest
 

● Portray the desirable lifestyle the 
campaign will create.

Taglines and Slogan

Tone & Style
● Persuasive element in the before 

and after shots showcasing a better 
quality of life for Vancouver’s 
communities.



Media 
Recommendations

Digital - Social Media Platforms; 
Instagram, Facebook, Twitter 

Events - Fun, Interactive & 
Educational booth

Online - Google Ads, Daily Hive & 
Vancouver Sun

Print - Poster & Postcard 

OOH - Transit advertising; Buses,bus 
Shelters & Transit stations 

PR - News Channel & Product 
Seeding



Events Suggestions
● Universities (UBC, Langara College, BCIT and SFU Downtown Campus)

○ University Swag: Pens, metal straws, tote bags, and ‘I Wish Vancouver’ stickers
○ Highschool Swag: Hats

● PNE & Khatsahlano Street Party
○ Swag: Food vouchers and ‘I Wish Vancouver’ stickers











Social Media 
Campaign
Social Media Platforms

           

Influencers 

● Erin Ireland @erinireland
● Brie + Reuben 

@vancitywild
● Bentley 

@mrbentley_thedog





Additional Recommendations. 



Than
ks! 
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